








In 2009, as it did in 2008,  
2007 and 2006, Working Mother 

magazine put Pfizer on  
its “100 Best Companies” list.



We want everyone, everywhere,  
to have access to reliable,  

affordable health care, and  
to trust in the quality and safety  

of their medicines.

Pfizer is on track to reach people 
in more than 250 of China’s cities 
by 2011.



They deserve a smoke-free 
environment. Pfizer is supporting 

smoking cessation projects in  
46 countries across  

five continents.



We have the science,  
scale and reach to help build  

a healthier world.

Our network of Web sites for 
patients and caregivers contains 
information on a variety of  
health and wellness topics.



While mother’s milk is the best 
and only food most newborns 
need for the first 6 months of life, 
studies show that breastfeeding 
alone may not meet all the 
immediate neonatal needs of very 
preterm or low birthweight infants. 
Supplementation can be key to better 
health outcomes. For formula-fed 
preterm or low birthweight babies, 
however, parents in many markets 
can only get “one size fits all” infant 
formulas. Modifying these formulas 
themselves, parents must make 
complex adjustments according 
to their pediatrician’s instructions, 
without necessarily being sure if the 
result is optimal for their new child.

Pfizer Nutrition now offers a 
post-hospital-discharge formula  
specially designed for low 
birthweight and preterm newborns. 
Parents simply follow the easy-to-
understand instructions on the 
package to precisely reflect their 
pediatrician’s instructions for 
at-home feeding. The response from 

pediatricians in markets ranging 
from China to Mexico to Australia 
has been enthusiastic, with  
doctors seeing this approach as  
a genuine, long-sought innovation  
in infant nutrition.

As with all our infant nutritionals, 
Pfizer is committed to marketing this 
formula in accordance with the aim 
and principles of the World Health 
Organization code, and abiding by 
national codes wherever they exist 
and ensuring strict compliance. With 
the integration of Pfizer and Wyeth, 
we continue to strengthen efforts 
to monitor code compliance, and 
to ensure our marketing of infant 
formulas is carried out with the best 
interests of parents and babies first 
and foremost.
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Playing  
“Catch-Up”  
on Low  
Birthweight  
Infant  
Nutrition

Preterm or low birthweight babies 
face challenges when it comes to 
nutrition, particularly once their 
parents take them home. While 
in the hospital, these newborns 
often receive fortified breast 
milk or specialized formulas that 
are precisely balanced for their 
needs—richer in calories and denser 
in key nutrients.
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Pfizer has a long-standing 
commitment to environmental, 
health and safety protection. We are  
building on the bedrock of successful  
programs to push sustainable  
practices throughout our businesses  
and supplier network. While we  
continue to emphasize full compliance 
with legal requirements and are 
proud of our many accolades, we 
have developed a clear vision that 
focuses on where we believe Pfizer 
can bring additional value. Our 
mission encompasses:

Energy and climate change 
We are actively driving down our 
carbon footprint by reducing our 
greenhouse gas emissions and 
increasing our energy efficiency.  
Our work goes beyond our facilities 
to rethinking the cars our sales force 
use and the routes they drive.

Product stewardship
Pfizer delivers safe and effective 
products. We are also working  
to minimize the potential impact  

of our products from discovery 
through use and disposal. We seek 
innovative ways to reduce our 
packaging and wastes and look for 
opportunities to recycle.

Clean water
We are striving to decrease water 
use, assessing our global impact and 
looking for opportunities to expand 
our responsibility in addressing this 
world health issue.

With guidance from our 
stakeholders, we have set near-term 
and longer-range priorities for 
executing our environmental 
strategies. We continue to report on 
issues and progress toward these 
priorities, as well as other footprint 
management measures such as 
minimizing releases to air and water, 
reducing waste and increasing 
recycling efforts.
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What Green  
Means— 
Our New  
Environmental  
Sustainability  
Strategy

Pfizer is on a green journey. We 
are integrating environmental 
sustainability into our business, 
better enabling us to realize our 
purpose of “Working together  
for a healthier world.” We are using 
our capabilities to mitigate our 
impact on climate change, improve 
product stewardship and manage 
water resources.
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Pfizer is on a “green journey”  
to build environmentally 

sustainable practices  
everywhere we operate.



Better health—that is our quest  
and commitment to the world.

Your world.

When this great-grandfather was 
born in 1910, the U.S. had fewer 
than 10,000 centenarians. Now it 
has more than 130,000.



In partnership with groups such 
as USAID and the World Health 

Organization, Pfizer is fighting 
the alarming rates of maternal 

mortality in the developing world.



Pfizer. 

Thanks to biomedical research, 
he’s survived everything from 
malaria to melanoma. Life sends 
its challenges. Pfizer helps people 
through them.



Where  
life  

meets 
science.
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